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ABSTRAK 
 
TUJUAN PENELITIAN untuk mengetahui pengaruh tangible, reliability, responsiveness, 
assurance, dan empathy terhadap keputusan pembelian pada Showroom Mister Mobil. 
METODE PENELITIAN menggunakan metode Kuantitatif, dengan pendekatan  deskriptif dan 
eksplanatif. Pengambilan sampel secara purposive sampling dengan bentuk accidental 
sampling, kuesioner disebar kepada 100 responden. ANALISIS menggunakan analisis regresi 
berganda program SPSSv.18. HASIL YANG DICAPAI menunjukkan tangible, reliability, 
responsiveness,  assurance,  dan empathy memiliki pengaruh signifikan terhadap keputusan 
pembelian kendaraan bermotor di Showroom Mister Mobil.  SIMPULAN Bahwa kontribusi 
variabel tangible, reliability, responsiveness, assurance, dan empathy sebesar 90% terhadap 
keputusan pembelian, menunjukkan kualitas pelayanan memiliki peranan dalam keputusan 
pembelian kendaraan bermotor di Showroom Mister Mobil. (C) 
 



















THE AIMS OF THIS STUDY is to find out the influence between tangible, reliability, 
responsiveness, assurance, and empathy towards buying decisions at Showroom Mister Mobil. 
THE RESEARCH METHODS are going to be test contaired quantitative method, with the 
descriptive approach and explanative approach. Collected sample by the purposive sampling 
with accidental sampling model, the spread of questionnare to 100 respondents. THE 
ANALYSIS using the  multiple regression program SPSS v.18. THE RESULT of this study 
indicate tangible, reliability, responsiveness, assurance, and empathy have the influence buying 
decisions of vehicle at Showroom Mister Mobil. THE SUMMARY is contribution of tangible, 
reliability, responsiveness, assurance, and empathy variables 90% towards purchasing 
decisions, so this condition describe that service quality have a influence of buying decisions at 
Showroom Mister Mobil. (C) 
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